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Hong Kong Emerging Brand Awards and Hong Kong Emerging Service Brand Awards give
recognition to up-and-coming young brands established by Hong Kong companies, with an aim
to encourage the industries to embrace an enterprising spirit and to enhance the value-added
attributes and the competitive edge of Hong Kong products and services through brand-building.
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CATEGORIES Hong Kong Emerging Brand Awards are conferred to product brands, which are normally
represented by the trademarks or logos printed on prepackaged goods; whereas the Hong Kong
Emerging Service Brand Awards are presented to brands engaged in service industries, which
often refer to the trademarks or logos shown at the service locations or the brands of the entry
companies.

RIS EHRIMBRBNEEPERENS B AREY TS -
ORGANISER The Hong Kong Brand Dev<.alopment Council and the Chin.ese Manufacturers’ Association of
Hong Kong are the co-organisers of the Awards (The Organiser).
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O zERlEEE SR SERSEE @ To be eligible, the entry brand should be established in Hong Kong or
BEGHNZYEE - Gl 0 FAEAT have substantially close relations with Hong Kong, e.g. the controlling
BOIERR R A SR A | LEEATE shareholders of the entry company being Hong Kong residents, the

oS i — manufacturing or operating sites mainly based in Hong Kong, or the
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TENEERM | HEE TRERAAE brand having significant contribution to or influences on Hong Kong's

ERERAEENEMATES - industrial and economic development.

2B BREI AR A EERNE - @ The entry brand should have been established for no more than 8 years.
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EY 0Dy gtz e G The entry brand should have been registered with the Intellectual

%.::Hﬂ,l{,,ﬁ?‘?_,%&ﬂﬂ 2 & RE Property Department, HKSAR. Otherwise, the entry company should
IR SRS AR RR A A produce sufficient evidence to demonstrate originality and proprietorship
EHE o of the brand.

o BENTINEBESBIMULNEES 0 The entry company should hold a valid Hong Kong Business
FEEEEE 0 BEENETYS Registration CerTlflcate and have substantlw'a bu§|ness operatlon. in
B S BB « Sl A E A A Hong Kong, and |'t mu§t demonstrate to the satlsfactlop of the (.)rgfanlser
e that it has exclusive rights to fully control the production, distribution or

other operational activities under the entry brand.
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EEH. THEERREER WERE @ Previous winners are not eligible for repeated participation in the

BREYREER2EETTRN same award category. Besides, both past winners and current
FEETE R | T EHRE entries of the Hong Kong Top Branq Awards should be. dlsguallfled

wen ey S from entering Hong Kong Emerging Brand Awards; while past
BRER E?)’L*%u&m@”%% winners and current entries of the Hong Kong Top Service Brand
TRIZN " &R ERFERAEER | o Awards are not eligible for Hong Kong Emerging Service Brand

Awards.
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The Awards will present “Hong Kong Emerging Brand”
and “Hong Kong Emerging Service Brand” to entries of
the most outstanding merits. Usually capped at 5 for each
award category, the exact number of Awardees will be at
the discretion of the Judging Panel.

Winners will receive a trophy and a certificate, as a
memento of achievement. Subject to the approval
of the Organiser, the awardees are entitled to use
“‘Hong Kong Emerging Brand Logo” (Emerging
Logo) for promoting the overall image of the winning
company and the brand within two years, provided
that the full titte and year of award conferral are duly
indicated.
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Companies wishing to enter the competition should
indicate the award category and complete the
corresponding “Entry Form” for submission to the
Organiser.

Participating companies should, upon the request of the
Organiser, provide complete, accurate and objective
information about the entry brand, together with
relevant materials such as product/service description,
photographs, catalogues, technical drawings and
samples, if appropriate. Such information and materials as
well as the signed original copy of “Entry Form” should be
submitted to the Organiser no later than 31 August 2022.

Entrants should provide due assistance to the Organiser
in conducting On-site Assessment.

Entrants short-listed as candidates for Final Judging will
be required to give a presentation (about 10 minutes) to
the Judging Panel.

There is no admission fee but entrants should pay an
On-site Assessment fee normally at HK$3,000. A
company entering the Final Judging should also pay
HK$7,000 (if it is a Corporate Member of the BDC or
an exhibitor of the 56th HKBPE) or HK$9,000 (if it is not
a BDC member nor an exhibitor), to cover part of the
administrative and promotional costs.
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9 Assessment is primarily based on the following factors:
* Reputation (Hong Kong, Mainland China and Overseas)
« Distinctiveness
* Innovation
* Quality
* Image
+ Environmental Performance, Social Responsibility and Corporate
Governance

0 Entries should go through a Preliminary Screening before entering
the Final Judging, which takes the form of an interview by the Final
Judging Panel. Final decision is based on review by Judging Panel
with the results of On-site Assessment taken into consideration.

° All decisions made by the Judging Panel and the Organiser will be
final and binding in all respects of all matters relating to the Awards.

Final Judging Panel of Hong Kong Emerging Brand Awards and
Hong Kong Emerging Service Brand Awards comprises:

» Representative of Commerce and Economic Development Bureau,
Hong Kong SAR Government (Chairman of Judging Panel) (to be invited)
* Mr Calvin K W Chan, MH, Vice Chairman of the Hong Kong Brand
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Development Council

» Prof Matthew K O Lee, Vice-President (Development and External
Relations), Chair Professor of Information Systems and Electronic
Commerce of City University of Hong Kong

* Mr Calvin Chau, President of The Hong Kong General Chamber of
Small and Medium Business

* Ir C S Ho, Chairman of Hong Kong Quality Assurance Agency

* Dr Joseph Wong, Executive Director of Hong Kong Design Centre
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Date (& E Tentative Item
TS BB IR T ERERCEM, GBS, M, e 2 AR
AL TS REEEEE - 2022 7R E8A31H HRRE
The Presentation Ceremony-cum-Gala Dinner of ALy = S 2022 Enrolment
2022 Hong Kong Top Brand Awards, Hong Kong Top 20224115188 ETE
Service Brand Awards, Hong Kong Emerging Brand 18 Nov 2022 Preliminary Screening
Awards and Hong Kong Emerging Service Brand
Awards will be held on the evening of 2 February Shmesm
2023 at Convention Hall, Hong Kong Convention ?225:1220?21 5H ,’;ﬁ?jﬁﬁing
and Exhibition Centre, to be officiated by Finanical E
Secretary The Honourable Paul Chan, GBM, GBS, 202352025 PRIZ TSR BB R E
MH, JP and top officials of the HKSAR Government. 2 Feb 2023 Awards Presentation

Ceremony-cum-Gala Dinner

&5 ENQUIRIES

EHBMEEERER | HONG KONG BRAND DEVELOPMENT COUNCIL

&E$ 2 5% Hong Kong Emerging Brand E# E RIS Hong Kong Emerging Service Brand
F##8 A Contact Person: [E/J\fH Ms Karina Chau Hé##8 A Contact Person: £&/]\4 Ms Florence Chung

EEE Tel: 2542 8698 EEE Tel: 2542 8634

E & Email: sor2@cma.org.hk E & Email: eor1@cma.org.hk

B4t Website: www.hkbrand.org {#H Fax: 34211092 /2815 4836 =
S8 Address: EH T CRAE A AEITIE :

3/F, CMA Building, 64 Connaught Road Central, Hong Kong
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Winners of Hong Kong Emerging Brand Awards (Since 2010)
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Winners of Hong Kong Emerging Service Brand Awards (Since 2010)
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o BEREBERER [B3Z{#E Fax No.:
To : Hong Kong Brand Development Council 3421 1092 / 2815 4836

2022 HEMERMER / SEMERFREEESMEIE
2022 Hong Kong Emerging Brand Awards /
Hong Kong Emerging Service Brand Awards Reply Slip

FARBRESMUTER - FEFEMER MRS

We are interested to participate in the Award below. Please send relevant details and Entry Form to us.
(FEFSEE SR I E 5 o Please mark a « in the appropriate box. )

[0 &8 2 REHEE Hong Kong Emerging Brand Awards
(] &% ERFEMAEEE Hong Kong Emerging Service Brand Awards

2R () Brand : (English)

/AF)%&%E Company Name:

ARHbYE Company Address:

H#48 A Contact Person: H48EEE Contact Tel No.:
FFE Email: B> {#H Fax No.:
81k Website: SHREBISI S Year Establishing the Brand:

EEES / BRFEFER Major Product / Service Categories:

r&EMEMMIREE, REES

Design Concept of “Hong Kong Emerging Brand Logo”

TEENERBES ) AR S BTREBNETEM - E “Hong Kong Emerging Brand Logo” is designed by the Honorary Advisor
MATeEA M TH, TEUSEEANYE  £MZES Mr Charles Ng. It features a splendid star emerging from the back of

e . r o s _ letter “H” to symbolise “enterprising” and “promising”. The asterisk also
SR  KENE  REFDEAL "KL F o CRAEREZR takes the shape of letter “K” to make the logo a perfect incarnation of

]/ THK, FHRGE @ BERIRES  RERZTEER 2 “HK”, implying “originating from Hong Kong” and “reaching out to new
SIAREEHENIERS  BLULENE  SEEYE horizons”. The Logo inherits the primary red and blue from the BDC's

o R w corporate colour, which together with a touch of shining golden signify
HE - BENEHE - . T,
professionalism”, “dignity” and “vitality”.




