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Hong Kong’s constitutional development about
to enter the critical phase, the CGCC and a vast
majority in the business community are in favour

of the package put forward by the HKSAR Government on
the “Method for Selecting the Chief Executive by Universal
Suffrage”. We hope that the Legislative Council members will
consider Hong Kong’s overall interests and vote in favour of the
constitutional reform package to drive Hong Kong's democratic
development forward. This will also enable all communities to
focus on economic development, improvement of people’s
livelihood and enhancement of Hong Kong’s long-term
competitiveness.

Since the HKSAR Government’s announcement of the
constitutional reform package, all sectors of the society have
been paying very close attention to whether Hong Kong can
eventually achieve one-person-one-vote election of the Chief
Executive in 2017. The business community generally supports
the progressive development of Hong Kong’s constitution and
believes that adopting the package will help improve Hong
Kong’s business environment and have a positive impact on the
sustainable and stable development of its economy and society.

Earlier, in conjunction with five other major business
associations, the CGCC conducted a questionnaire survey
on our respective members with regard to the constitutional
reform package. Among the respondents, more than 90%
support the universal suffrage package put forward by the
HKSAR Government in accordance with the Basic Law and
the NPC’s “August 31 Decision” and believe that the Legislative
Council members should respect public opinion and vote in
favour of the package. Nearly 90% of the respondents agree
that adopting the package will help the implementation of “One
Country, Two Systems” in Hong Kong and drive Hong Kong’s
democratic development to continue to move forward, bringing
benefits for Hong Kong'’s sustainable economic development as
well as social harmony and stability.

In addition, the CGCC was actively involved in the signature
campaign launched by the “Alliance for Peace and Democracy”.
Many of our office bearers, standing committee members and
committee members had actively put their signatures down in
support of adopting the constitutional reform package. They
also called on the Legislative Council members to listen to the
mainstream opinion of the business community and society so
that Hong Kong’s five million eligible voters are able to achieve
their aspiration to select the Chief Executive by universal
suffrage.

In fact, a stable political environment is very important to
investor confidence and business operations. Hong Kong has,
over a period of time in the past, experienced incidents such

as the Occupy movement, as well as protests against parallel
traders and Mainland tourists. In addition, the “filibustering”
in the Legislative Council has affected Hong Kong's business
environment and overall competitiveness to some extent.
According to the 2075 Blue Book of Urban Competitiveness
published by the Chinese Academy of Social Sciences last
month, Shenzhen has surpassed Hong Kong to become
the country’s most competitive city for the first time, which
is undoubtedly a warning to Hong Kong about its long-term
economic development.

As the business community is an important part of the society,
we are very concerned about the negative impact caused by
the endless social disputes and internal conflicts. We sincerely
hope the package for selecting the Chief Executive through
universal suffrage in 2017 can be adopted on schedule as it
will build a harmonious and stable political environment for the
society and gather the strength of all communities to drive Hong
Kong’s sustainable and innovative economic development.
Hong Kong can then actively capture the new opportunities
arising from the country’s new round of economic development.
This can be done by further consolidating its strengths and
performing its functional role as a “super-connector” in the
country’s deployment of its “One Belt, One Road” strategy,
establishment of the “Asian Investment Bank” and development
of free trade zones. In so doing Hong Kong will not only
actively support the country’s strategic development of “going
global”, but also drive Hong Kong’s related industries towards
a higher value-added development to enhance Hong Kong’s
economic competitiveness. This will bring new opportunities for
businesses and provide our younger generation with more new
opportunities for employment and career development.

All in all, the common aspirations of the CGCC, business
community and mainstream society are for the government to
function well, the economy to move forward, and the people
to live in harmony and see the improvement of their livelihood.
We hope the Legislative Council members could objectively
and comprehensively consider the views of all communities,
including those of the business community, and seek common
ground and build consensus to implement the 2017 election of
the Chief Executive by universal suffrage as soon as possible.
They should not only encourage all communities to focus
on economic development and improvement of people’s
livelihood, but also work together to enhance Hong Kong’s
competitiveness to drive its overall economy forward. €3
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China’s rising middle class
— who are able and willing
to spend to stay trendy
- now dominate much of
Mainland’s huge consumer
market. Their way of
consumption which includes
trying out new brands,
seeking individualism as
well as quality has become
a low-key luxury trend. How
can Hong Kong businesses
seek opportunities from
such consumption trends of
China’s middle class?

Billy Wong:

Mainland Middle-class
Consumers Go for Tasteful
Lifestyle

iddle-class consumers, with

their higher spending power, are
dominant customers of the mainland
consumer market. Their preferences and
tastes are now market mainstreams.
This group is definitely a key target for
Hong Kong businesses eyeing the China
domestic market. HKTDC Principal
Economist (Greater China) Billy
Wong feels that spending habits of
the mainland middle class are more
sophisticated today. They are gradually
progressing from a “dare to spend”
mindset to being discerning about good
taste and quality. These consumers are
very concerned about the uniqueness
and superior quality of products or
services.

Good Taste and

No Counterfeits

According to Wong, the mainland middle
class still has a passion for leading
international brand names because
quality of these products is assured. But
some middle-class consumers who like
to make a statement in their spending
are trying out new products, even “subtle
luxury” goods from lesser known brands



with limited followings. These choices
can highlight their unique taste. He adds
that ecological environment and food
safety are major concerns of mainland
shoppers, and brands that carry “green”,
“environment friendly” and “energy
saving” messages are particularly
popular among middle-class consumers.

Apart from brand names, product
packaging also affects middle-class
consumers’ buying decisions. Wong
takes packaged food as an example.
Most middle-class consumers would buy
something they have never used before
because the package is attractive.
However, he stresses that this consumer
group dislikes counterfeits and fakes
that replicate or imitate famous brand
goods. Companies should therefore offer
products of unique design to retain their
individuality instead of imitating others.

China’s huge middle-class consumer
market presents great opportunities to
Hong Kong businesses. Wong advises
Hong Kong companies planning to
tap the mainland consumer market
to “make good preparations” before
“venturing north”. On one hand, Hong
Kong businesses should capitalize on
Hong Kong’s good image of being a
fashion capital and a place of good
service and product quality. On the
other hand, given that middle-class
consumers go for uniqueness and good
taste, Hong Kong businesses should
highlight the special features of their new
brands to clearly communicate images
and values associated with the brand.
Wong reminds sellers that middle-
class shoppers are getting increasingly
demanding about professional
standards of products and services.
Besides attentive service, frontline sales
personnel must also have professional
knowledge of the products they are
selling. They should be able to present
product features in detail and avoid
pushy salesmanship.

He further points out that word-of-
mouth remains a key factor that
influences middle-class consumers.

They are active social media users and
like to share shopping experiences
and impressions with “online friends”.
Hong Kong businesses should consider
creating word-of-mouth by social circle
marketing. Wong also suggests that they
learn more about mainland consumers’
lifestyles and tune their promotion
strategies to suit different age groups.
For example, businesses targeting young
consumers can advertise their products
on social media platforms with a high
percentage of mainland young users,
such as WeChat.

On the choice of location for investment
and business startup, Wong reminds
Hong Kong businesses that apart
from the traditional coastal commercial
zones, tier-two and tier-three cities
are also worth considering. Examples
are midwest and western cities like
Chongging, Chengdu and Zhengzhou.
Both the retail landscape and market
grade are improving in these cities
and urban development is progressing
rapidly. He also stresses the importance
of visiting the locations personally. While
examining the business environment in
city centre commercial districts, investors
should also check out new commercial
districts on the outskirts because as
communication improves people will
shop at new commercial districts
outside city centers more often. These
new districts are also more spacious
with newer facilities, which offer a more
comfortable shopping experience.

The Internet Plus economic strategy
introduced by Premier Li Kegiang
will promote the development of
e-commerce in China. Wong indicates
that online shopping is fast becoming a
norm with middle-class consumers, with
strong growth in online transactions.
This is because online shopping offers
great value for money. More importantly,
middle-class consumers can get more
unique products online to make their
style statements.

Faced with the business opportunities in
e-shopping, companies should develop

“online” and “offline” business activities
that suit the nature and characteristics
of their products. For example, more
and more mainland parents are buying
toys for their children online but when
it comes to personal clothing for
babies they still prefer brick and mortar
stores. Wong says businesses can
showcase more new products in the
infinite space online, complemented
by eye-catching images and other
embellishment. Websites should also be
updated regularly with strong interactive
elements. Ultimately, they will materialize
a business model in which "online"
and "offline" modes are integrated and
complementary to each other.

Diligence is the Path to
Success

ice-cold drink on a scorching
day is an instant-relief. The choices
can be beers or soft drinks. Perhaps
eventually you choose a bottle of herbal
tea. In recent years, many traditional
brands have revamped their image and
among them is the 30-year-old herbal
tea shop Hung Fook Tong. In its early
beginnings Hung Fook Tong featured
traditional wooden plagues with golden
painted calligraphy, and the interior
furnishings are quaint mahogany wood
— exactly what you would expect from
an old-style herbal tea shop. Later, as it
had experienced difficulty in sustaining
the business, the shop decided to
revamp its brand image and later
developed itself into an industry leader
with an annual turnover of over HK$500
million. Last summer, the group held
its initial public offering with plans of
expansion to the Mainland. Charles Ng,
CEO and Creative Director of Maxi
Communications Limited, cited the
case of Hung Fook Tong to illustrate that
products/services have to keep pace
with the ever-changing society.

Having established his reputation as a
“brand doctor”, Ng has a wide clientele
including, in recent years, Mainland
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companies. Speaking about changes
in consumer trends on the Mainland,
he believes that every society has to go
through such changes. US psychologist
Abraham Maslow, renowned for creating
the “hierarchy of needs”, points out that
once a person’s basic needs of food and
dwellings are fulfilled, that person would
pursue higher level needs such as social
interaction, respect of others, and self-
actualization. Ng further explains, “As
Mainland consumers have become more
well off, they naturally ask for better
quality of merchandise.”

He points out that the changes in
consumption habits of the middle
class are evident in areas of catering
and entertainment. For example,
there are growing number of quality
dining establishments with special
characteristics in shopping malls of large
Mainland cities and this is a sign that
middle-class consumers are increasingly
demanding for not only fine food but
also décor of the restaurants. Ng further
comments that the rising middle class
also brings a wealth of opportunities
for theme parks as he says “The water

M| 20154 6 H

parks of Shanghai, for example, feature
a multitude of fancy attractions.” Take
Shanghai as an example, besides the
much anticipated Disneyland resort,
construction of another ocean park is
already in progress at the Pudong harbor
front.

Putting Yourself in

Another’s Shoes

However, Ng also emphasizes that
opportunities do not exist in individual
industries. However, if businesses are
willing to study consumer behavior
by putting themselves in the shoes of
those they serve and obtaining a good
grasp of their tastes, opportunities are
everywhere. He takes hair products as
an example. The shampoo brand head
& shoulders used to be rather popular
in Hong Kong, but its foray into the
Chinese Mainland, specifically Shanghai,
was met with failure. The reason was
that the people of Shanghai had different
needs. “It was after a survey that we
learnt that Shanghai women like to keep
their hair long. They want hair products
to bring them silky and flowing hair, and
that is why the key message of head &

shoulder — dandruff removal — was not
met with positive response.” Concluding
his experience, Ng believes that the
market is ever-changing and that there is
no such thing as a “formula of success”
for a business or product. The harsh
reality of the market is: the slightest lapse
of attention will cost you your clientele.

Unique Competitive Edge of
Hong Kong

What the market gives, the market takes
— it is a simple rule that all businesses
understand. One’s own insights are
often insufficient in grasping market
trends. This is why companies hire
brand consultants who apply scientific
analysis through team work, based on
which professional advice is offered
aiming to tame this beast called the
“market”. “Brand doctor” Ng made his
name in Hong Kong, and later set out to
help “diagnose” Mainland companies.
He found out that while Mainland
businesses are often flushed with capital,
they are not necessarily uncultured
parvenus as many would believe.
“My experience is that they are quite
receptive to professional opinions.” He
even points out that many businesses on
the Mainland still regard their Hong Kong
counterparts as superior, which is why
they do pay heed to what Hong Kong
experts have to say.

Ng continued by pointing out that for
local businesses, the positive and long-
standing image of Hong Kong as an
international metropolis presents an
intangible yet invaluable asset. The
presence of Hong Kong business
on the Mainland can offer the sense
of vogue much sought-after by the
Mainland middle class. Also, compared
to Mainland businesses who seek
immediate nation-wide presence, Hong
Kong investors tend to proceed with
caution. Ng considers this an edge of
Hong Kong businesses. He is confident
that Hong Kong businesses intending
to explore the middle-class clientele
on the Mainland will be able to flourish,
provided that they can accurately
gauge the market and keep to their
traditional strengths — be pragmatic and
steadfast. €
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There are currently 1,065 start-ups operating in shared offices in Hong Kong.
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Empowering

Young
Entrepreneurs
Program

Google £71$ 2013 FIREEHRPABEE - HEHRIZSBIFTE -
Google cooperated with CUHK to implement the start-ups training program early in 2013.
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As the world’s freest economy, Hong Kong has always been the preferred place for
starting up and doing business. Gregory So, Secretary for Commerce and Economic
Development, believes that as Hong Kong’s very mature and sound ecological
environment for entrepreneurship has nurtured many promising start-ups, it has attracted
wide attention from investors and enables Hong Kong to become the best platform for
entrepreneurs to enter the international market.

GoGoVan EREHEE100 RIS ML HLMa— =T
GoGoVan has processed more than 1 million transactions with a total transaction value of more than HK'$ 100 million.

-ups have mushroomed in Hong

Kong in recent years. Citing data,

So noted that there are currently 1,065

start-ups operating in shared offices,

employing a total of 2,381 people..

Among these start-ups, more than half
are founded by locals.

B | 20154 6 H

So said that many internationally
renowned companies are in competition
with one another to nurture start-
ups. This precisely is because they
are optimistic that start-ups’ bountiful
creativity will enable them to move away
from the traditional business model and

think out of the box to transform new
technologies into products and services
that are more competitive. Ultimately,
through nurturing start-ups, these
international companies can enhance
their overall competitiveness to further
consolidate and expand their market
share.



Some international brands such
as Procter & Gamble, Unilever and
Mondelez have already created a new
business incubation model to proactively
provide funding and support to start-ups,
as well as allowing these start-ups to
use their internal laboratory facilities. So
pointed out that there are similar cases
in Hong Kong. The AIA Accelerator
incubator programme is one example.
Under the programme, launched last
year, AlA selected eight start-ups to help
accelerate their development. Another
example is the entrepreneurship training
programme rolled out by Google in
collaboration with the Chinese University
of Hong Kong in 2013.

In fact, a number of start-ups in Hong
Kong have stood out from the crowd.
Citing GoGoVan as an example, So
explained how start-ups in Hong Kong

are opening the door to success. He
elaborated that the three co-founders
of GoGoVan, having returned to Hong
Kong after completing their studies
abroad, developed a service platform to
connect vans with customers based on
the peer-to-peer (P2P) technology. Via
the platform, they have partnered with
more than 20,000 registered vans and
about 74,000 drivers. GoGoVan’s mobile
app is different from traditional app for
booking vehicles. Its app is computer-
operated and enables drivers to respond
directly to orders themselves, thus
significantly shortening the time between
booking of vehicles and responding to
customers from half an hour in the past
to as little as half a minute now. Started
operation just over a year ago, GoGoVan
has so far processed more than one
million transactions, with total transaction
value exceeding HK$100 million.

To So, GoGoVan is a successful
example of combining technology with
traditional industries, enabling it to open
up a new dimension in the logistics and
transport industries. He also encouraged
young people to learn from failure:
“Entrepreneurs must have the capacity
to learn from the experience of making
mistakes in order to stand a chance to
succeed.”

As technology products such as smart
wearable devices gradually enter our
everyday life, the Internet of Things
(I0T) concept has not only become
familiar to people, but also is the entry
point for many start-ups to set foot
in the business sector. So explained
that IOT may be seen as an extension
of the Internet. Linking sensors,
controllers, people and things together

CGCCVISION | JUN 2015

19



Iz Bk T % GLOBAL VISION

20

via the Internet, it eventually forms a
computerized, remotely controlled and
intelligent network connecting people
with things, and things with things. He
noted that among the many emerging
industries, the 10T industry has
developed rapidly in recent years, and
will integrate with various industries at an
alarming rate to bring more convenience
to our daily lives.

So believes that Hong Kong’s unique
strengths will enable it to capitalize
on the opportunities arising from 10T.
On the one hand, Hong Kong has a
sound telecommunications network,
which not only boasts an advanced
telecommunications infrastructure, but
also is able to provide various kinds of
highly efficient and reliable services at
competitive prices. On the other hand,
Hong Kong is backed by South China as

B | 20154 6 H

a production base, which is really time-
saving and convenient for businesses
engaged in the production and design of
smart wearable devices.

In addition to Hong Kong’s inherent
entrepreneur- and business-friendly
environment, So believes that start-
ups need support measures from all
sectors, such as seed funding, business
development support, marketing
platform and sustained investment. As
an example, he said that Invest Hong
Kong has launched the StartmeupHK
Venture Programme, a large-scale
promotional event, to actively promote
Hong Kong’s strengths as a global
hub for start-ups. It not only attracts
innovative and high-potential start-ups
to operate in Hong Kong, but also draws

the attention of many international angel
investors and venture capital funds to
Hong Kong-based enterprises.

In particular, he mentioned that the
Government has also launched several
measures in this year’s Budget to
support start-ups. For instance, the
Hong Kong Science & Technology Parks
Corporation will earmark HK$50 million
to set up a technology corporate venture
fund for co-investment in start-ups
located in the park. So hopes that the
various support measures can effectively
improve the local ecological environment
for start-ups, aligning with Hong Kong’s
general direction of high value-added
economic development to promote local
industrial diversification. This will lead to
sustainable development of the business
community.
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Shanghai is focused on basically developing itself into
world-class economic, financial, trade and shipping centres
by 2020. These “four centres” and the expansion of the
Shanghai Free-Trade Zone (FTZ) are expected to drive the
demand for relevant professional and support services.
With its strengths in the business, logistics and finance
industries, Hong Kong can actively support Shanghai’s
economic development in a win-win situation.

has always been
the biggest source of foreign
investment for Shanghai. According to
Victoria Tang, Director of the Hong
Kong Economic and Trade Office in
Shanghai (SHETO), as of 2014, Hong
Kong had a total of 23,976 investment
projects in Shanghai, with total contract
value amounting to US$ 116.48 billion.
In 2014, the main areas of Hong Kong’s
investment in Shanghai include finance,
real estate, wholesaling and retailing.

Formally established in September
2006 in response to the increasingly
close economic and trade relations
between the Mainland and Hong
Kong, the SHETO’s main functions
include strengthening the ties and
communications among the service
areas (Shanghai, Jiangsu, Zhejiang,
Anhui and Shandong); promoting
communications and cooperation
between the Mainland and Hong
Kong in economic, trade and other
areas; deepening the Mainlanders’
understanding of Hong Kong; and
providing assistance to Hong Kong
residents who encounter difficulties in
the Mainland.

Tang said that the SHETO has always

been committed to promoting trade and
economic cooperation between Hong

B | 20154 6 H

Kong and Shanghai through various
approaches, and is working closely with
Hong Kong’s chambers of commerce
and organisations such as the Hong
Kong Trade Development Council and
Tourism Board by actively participating
and supporting the economic and trade
activities organised by them. The SHETO
also serves as a bridge: on the one
hand, it briefs the major business groups
in Hong Kong on the latest regional
economic and trade policies, regulations
and measures in a timely manner; on the
other hand, it collects the views of Hong
Kong enterprises operating in Shanghai
on the local regulations to provide
appropriate feedback to the relevant
Mainland authorities.

Since its unveiling, the Shanghai FTZ
has attracted increasing attention from
the Hong Kong business community. As
of end-February this year, there were a
total of 2,585 Hong Kong enterprises
set up in the FTZ, representing 31% of
all foreign-funded enterprises. Currently,
Shanghai is actively preparing for
expanding the FTZ. Tang believes that
the further expansion of the FTZ can
provide a more convenient business
environment and broader development
space for Hong Kong enterprises
operating in the Mainland. Among them,

Hong Kong’s modern services can
also support the FTZ’s mode of open
economic development.

In response to the FTZ’s continuous
development, Tang stressed that the
SHETO also actively assists Hong
Kong enterprises to capture business
opportunities by closely monitoring
the FTZ’s latest policies and collecting
statistics in order to disseminate the
latest information. The SHETO is also
pleased to assist Hong Kong’s chambers
of commerce and groups to visit the
Shanghai FTZ for first-hand observation.
For instance, in March this year, the



Chamber’s Chairman Charles Yeung,
led a delegation to visit Shanghai for the
second consecutive year to meet with
Han Zheng, a member of the Political
Bureau of the CPC Central Committee
and Secretary of the CPC Shanghai
Municipal Committee to discuss issues
such as the development of Shanghai’s
free trade experimental zone. Tang also
attended the meeting.

Officially launched last year, the
Shanghai-Hong Kong Stock Connect

: LS
feim LEEBRE—SIER - GFEEIRETERSRMTEE -
With the further expansion of Shanghai FTZ, enabling Hong Kong to expand its
retail and finance industries.
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marks a new era for financial cooperation
between Shanghai and Hong Kong.
Tang said that the Stock Connect is a
mutually beneficial cooperation scheme
to open up the respective stock markets
of Shanghai and Hong Kong to each
other, which will not only help the gradual
liberalisation of the Mainland’s capital
accounts and internationalisation of the
RMB, but also consolidate and enhance
Hong Kong’s status as an international
financial centre as well as an offshore
RMB business centre.

Tang added that financial cooperation
between Shanghai and Hong Kong
has always been an important issue for
both places. For example, she said that
Hong Kong’s Financial Services and
the Treasury Bureau has been in close
contact with Shanghai’s authorities to
discuss the financial issues of mutual
interest, such as the implementation

B | 20154 6 H

status of the Shanghai-Hong Kong Stock
Connect, strengthening of cooperation
on cross-border RMB business,
securities, futures and insurance, and
deepening of training and exchanges of
financial personnel in both places.

Tang believes that the Shanghai FTZ
will be an important platform for driving
financial cooperation between Shanghai
and Hong Kong, which is beneficial
to cross-border RMB businesses and
financial intermediary services, and
encourages businesses in Hong Kong to
strengthen their connection and ties with
businesses in Shanghai, actively tapping
the business opportunities in Shanghai
through their own experiences and
contacts, while assisting the Mainland
enterprises to go global through Hong
Kong, thus achieving a win-win situation.

In addition to the Shanghai FTZ and
financial cooperation, at the third session
of Hong Kong, Shanghai Economic
and Trade Cooperation Conference
successfully held in April, the HKSAR
Government’s Commerce and Economic
Development Bureau, Financial Services
and the Treasury Bureau and Civil Service
Bureau respectively signed agreements
with the relevant departments of the
Shanghai Municipal Government.
Cooperation between both places in 10
areas and 27 specific has been affirmed.
It covers the finance, trade, technology
development and creative industries,
which are all closely related to the
sustainable development of both places.
It also shows that cooperation between
Shanghai and Hong Kong is diversified,
multi-level and multi-directional, a form
of cooperation that will help the country,
Hong Kong and Shanghai to create a
“win-win-win” situation.
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Homegrown Passenger Aircrafts
to Take off by Year End

Tse Yung-hoi, Standing Committee Member
of the Chamber, Chairman of BOCI-Prudential
Asset Management Limited

Development and production of large passenger aircrafts
used to be dominated by European countries and the
U.S. As the integrated strengths of our homeland grow
and with the support of national strategies, native Chinese
technology in developing and producing large airliners
is also increasingly mature. China is well-positioned to
take a share of the aircraft production market in the near
future. The industry will help promote the development of
high-tech sectors such as new materials and advanced
power, enabling these to become new growth points in the
Chinese economy.

ot too long ago, | joined the

Chamber’s delegation to Shanghai
and visited the Center of Commercial Aircraft
Corporation of China. Deputy Director Peng
Xiaozhong accompanied us throughout
the visit and told us about the glorious yet
difficult evolution of Chinese homegrown
large passenger aircrafts. Director Peng
also showed us the flight simulator of C919
and the actual plane. Before bidding our
farewells, Director Peng said that he hoped
Hong Kong’s entrepreneurs would seize
the business opportunities on homegrown
planes and acquire the overseas R&D
institutes and production plants for aircraft
parts and components, so as to make
new contribution to the country’s aviation
industry.

Current Circumstances for
Homegrown Large Passenger
Aircrafts

At the moment, only seven countries
or locations are developing their own
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large passenger aircrafts. The Boeing
Company of the US and the Airbus
Group of Europe are only producing
commercial aircrafts with 150 seats or
above. They form the first echelon of the
world’s independent manufacturers of
large passenger aircrafts. The second
echelon comprises of Embraer S.A. of
Brazil and Bombardier Aerospace of
Canada. They keep themselves away
from direct competition with Boeing
and Airbus, focusing their development
on commercial aircrafts with 80 to 130
seats. Australia, Japan and Russia are
three other countries that are capable
of developing and producing their own
large passenger aircrafts. Comparatively
speaking, Russia is stronger in
development and manufacturing as
it has a longer history in doing so.
However, with politics in play, Russia is
only making planes behind closed doors.
As the airworthiness standards of their
products differ from those established in
Europe and the U.S., Russian planes are
not internationally recognized.

As early as in 1970, China had begun a
large passenger aircraft project with the
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code name “708”. The “Y-10” plane was
developed and produced 10 years later.
It was China’s first homegrown plane
designed according to the airworthiness
regulations of the U.S. and the U.K.
However, the project was forced to be
abandoned in the mid-1980s because of
various reasons.

In 2007, the State Council decided to
re-launch the large passenger aircraft
project. In May 2008, Commercial
Aircraft Corporation of China, Ltd.
(COMAC) was founded in Shanghai,
and a three-step development strategy
was formulated. The first step, as a
step for experience accumulation, was
to develop and produce commercial
aircrafts with 70 to 100 seats, and one
of these was ARJ21-700 Xiangfeng
passenger jet. ARJ21-700 is a turbofan
powered regional jet that was developed
and manufactured in full compliance with
international airworthiness standards.
The model is officially entering
commercial aviation service on the
domestic flights of Shanghai Airlines,
Shenzhen Airlines, and Chengdu Airlines,
etc. in the second half of this year.

The second step is concerned with the
development and manufacturing of C919
— an actual large passenger aircraft,
alongside ARJ’s flight-testing. At the
moment, the 168-seat C919 has entered
final assembly stage, and its maiden
flight has been scheduled to take place
by the end of this year.

C919 is one of the most popular regional
jetliners. COMAC has already received
450 orders for C919. It is estimated
that the total volume of sales will reach
about 2,000 when C919 becomes
commercially available. The volume
will open up a sizeable market that is
worth USD 100 billion. In addition, the
research institute has already begun
developing wide-body (also known as
“twin-aisle”) commercial passenger
airliners. The project may be conducted
in collaboration with Russia, marking the
third step of the strategy.

Since China purchased its first airbus
plane in 1985, the Airbus Group has
begun outsourcing its production of



aircraft parts and components, as well
as the manufacturing of large parts to
China. Currently, Chengdu Aerospace
Corporation (CAC) has become one of
the two international suppliers for the
rear passenger doors of airbus planes
and the manufacturer of main parts of
A320’s nose section. Shenyang Aircraft
Corporation (SAC) is the one and only
supplier for A320 emergency exit doors.
Xi’an Aircraft Company (XAC) supplies
A320 with the fixed trailing edges on
wings; Shanghai Aircraft Manufacturing
Factory (SAMF) produces aircraft cargo
door frames for the A320 family. The
collaborated composite manufacturing
between Harbin Aircraft Industry Group
(HAIG) and Airbus is industry-leading. It
is therefore not difficult to see from the
above that China’s production of C919
happens naturally without extra efforts:
CAC creates the nose; AVIC Aircraft
Co., Ltd. produces the plane body; XAC

makes wings, while the engines, LEAP-
XIC, are produced by the joint venture of
General Electric of U.S. and the French
CFM. COMAC plans to use homegrown
engines after 2020. The avionics systems
are provided by a 50-50 joint venture of
Aviation Industry Corporation of China
and General Electric of the U.S. Some of
the interior finishes have even come from
a Hong Kong company.

C919 has obvious advantages over
Boeing 737 and A320. (1) the side of
the C919 nose only requires two pieces
of windshield glass, meaning it is much
more streamlined, and both resistance
and energy consumption are reduced;
(2) C919 makes use of large quantities
of composite materials. The aircraft’s
weight is reduced and the cabin noise
is effectively lowered by 20%; (3) C919
has a 50% smaller carbon footprint
comparing to same type airliners; (4)

seats, aisles and overhead luggage
bins inside of the cabin are much wider,
which can surely make passengers more
comfortable; (5) the relevant procurement
and production costs in China are lower
than that of other countries, thus giving
homegrown planes an obvious price
advantage.

Large passenger aircrafts represent
state-of-the-art technology in modern
manufacturing. It will provide traction
to the development of various high-
tech industries in China, including new
materials, modern production technology
and equipment, advanced power,
electronics technology, automated
control, computing, etc. It will also
provide momentum to ground-breaking
achievements in different fundamental
subject areas in China. €
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Hong Kong in Great Need of

Robust Socio-Economic Growth

Martin Liao, Legislative Council Member,
Commercial (Second) Functional

Constituency

Overall speaking, this year’s Budget (Appropriation Bill) is the best
and the most comprehensive one of these past three years. Not
only has it taken care of our grass root citizens, support to the
middle class is also the strongest in recent years. Although the
grievances of the middle class are yet to be fully mitigated, the
proposed measures do help alleviate certain pressure amongst the
class and therefore, deserve a round of applause.

Planning for the Future -
A Move Worth Our Support
According to findings of a public
opinion poll conducted by the
University of Hong Kong, the satisfaction
level of Hong Kong citizens towards
the Budget registered a record high
of the past five years. The Budget has
echoed to the policy initiatives of the
Policy Address with supportive financial

provisions for implementation many of
which are pragmatic and prudent.

Amidst fluctuations in the external
economy and local structural issues such
as an aging population, the Financial
Secretary is setting up the “Future Fund”
as a measure to lighten the increasingly
heavy financial burden over the long
run. It is a forward-looking move and
deserves our support.
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Seizing Opportunities from
“One Belt and One Road”
Improvements are also evident in the
Budget in terms of planning for Hong
Kong’s long term development. Not only
do we see a stronger presence of the
subject in the Budget, but also a number
of industrially-recognized measures
being proposed. For example, the
government will be investing resources to
strengthen the training of financial talents
for the financial industry, in particular
on insurance and wealth management
professionals.

The Budget is also seizing the once-
in-a-millennium opportunity as China
rolls out the “One Belt and One Road”
strategy and establishes the Asian
Infrastructure Investment Bank. | do
hope that the HKSAR government can
expedite its research work and identify
the role of Hong Kong in these important
national strategies as soon as possible.
Relevant development strategies should
be formulated, such that the industry
and Hong Kong people could get well-
prepared accordingly and take the
necessary actions in a timely manner,
better exerting Hong Kong’s advantages
and bringing more opportunities for the
territory.

Economic Diversification
Awaits Stepping-up

However, the Budget is still far from
satisfactory in breaking down the existing
bottlenecks in economic development
to promote economic diversification.
We do not notice any attempt of a
comprehensive analysis in view of the
continuously eroding traditional edges
of the Hong Kong economy, nor has it
raised tactics to address these fading
strengths.

When the Financial Secretary explained
to the press about the Budget, he
mentioned that at present, Hong Kong’s
degree of dependence on foreign trade
equals 344% of the GDP, which is
much higher than 30% in the U.S. In
other words, Hong Kong tops the list
in this respect. However, at the same
time, Hong Kong’s entrepot trade has
been declining because of its lack of
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competitiveness. The situation does give
out a clear signal for our grave concerns.
Unfortunately, the Government has
stayed on mute with the problem.
We do hope that the authorities could
explain in details how to deal with this in
future.

Import of Labor Necessary to
Assist SMEs

The Budget has responded positively
to the predicament of SMEs. The
application period for the special
concessionary measures under the SME
Financing Guarantee Scheme has been
extended, and new funds are injected
into the “SME Export Marketing Fund” to
increase the maximum funding support
for each project and expand the scope
of beneficiaries.

SMEs are, however, still facing shortage
of manpower and soaring rents; they
are in dire needs of supportive policies
and measures to help alleviate their
plights. In terms of manpower shortage,
Hong Kong is at present registering
full employment. There are only about
2,000 - 3,000 employees imported from
overseas, which accounts for about 0.1%
of the entire working population.

| welcome how the Budget proposes to
seriously consider importing manpower,
and details are being discussed at the
Labour Advisory Board. We are looking
forward for a consensus and relevant
policies and measures to be rolled out
as soon as possible to ensure sufficient
manpower supply to meet with the long
term economic development. While
the Authorities are actively identifying
residential land, they should also bear
in mind that adequate land should be
made available for commercial and
industrial development.

Furthermore, the authorities should
also put more efforts into sharpening
the edges of SMEs. In particular, they
should research into assistance plans
that promote industrial innovation and
scientific researches in SMEs, provide
tax deductibles on research investments
for the industry, and offer comprehensive
support to the innovation and

transformation development for SMEs,
such that this pillar of Hong Kong’s
economy can gain healthy development.

Think Twice Before Handing
out Giveaways

The Budget has not done enough to
drive our socio-economic development.
In fact, with the Government’s world-
leading fiscal strength, it has every
reason to augment its investment, so as
to create a solid foundation for the long
term economic development of Hong
Kong. Unfortunately, the Government
has been too short-sighted and pre-
occupied with handing out giveaways.
Despite the merits of alleviating citizens’
financial hardship it is short-lived and
cannot make substantial impacts on
economic development of Hong Kong in
the long run.

Moreover, as public resources are
scarce, giveaways cannot be infinite.
Giving out sweeteners is contradictory
to the Government’s objective to solve
structural deficits in public finance.
The HKSAR Government has always
been facing deep-rooted conflicts —
wealth inequality is worsening, and the
general public is yet to share the fruits of
economic prosperity. Giveaways are not
at all helpful in tackling these structural
contradictions.

To resolve these problems from their
roots, the Government should leverage
on the golden opportunity of a weak
external economy and make good use
of its huge budget surplus to increase its
investment for the future; it should drive
long-term economic development and
promote diversification in our economy.
Only by baking a bigger pie can the
Government accelerate economic
transformation, boost economic growth
and generate new hopes to the entire
society to benefit from its fruits. €3

Should you have any comments on the article,
please feel free to contact Mr Martin Liao.

Address: Rm 703, Legislative Council Complex,
1 Legislative Council Road, Central,

Hong Kong
Tel: 2576-7121
Fax: 2798-8802
Email: legco.office.liao@gmail.com
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To preserve the original charm of the historical building, painstaking attention is paid to even
the smallest details, such as door hinges. Accordingito So, it is impossible to'get this “butterfly
hinge” in Hong Kong nowadays. It has telbé'eustom* made on the Mainland:

B BREYBESHELRES - #
ABR R AR 2RI R CBEEERY

BifE ) - thREOTAE -

So thinks it is important to learn from the

works of renowned photographers. He is

full of praise for The Jumping Moment by

French master Henri Cartier-Bresson.

Bt “HREZR” BEF - BT 0 &
FTRRMEEER BN — G EEE LS
% BREEHREHERAEENENEM - &
PERFARRRES o

In memory of Oskar Barnack the creator
of Leica, a street in Leica’s place of origin
Wetzlar is named after him. So managed
to find this authentic street sign. It now sits
above the Leica gallery entrance.

BYMNOEE - SFEN—FRH B
AW TENBREE - ATLIEA)
REBABYERL » HARRT —
NERE - thEEZFEMA > BIRER
THERH -
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M3
Leica launched this special edition M60 last year to celebrate the brand’s 60th anniversary.
Only 600 pieces are available worldwide. The design is based on the all-time icon M3. So has
reserved a prominent spot in the gallery for this model. He says M3 is his second favourite
next to the M6 given to him by his wife.
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Capturing Time
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Anyone reasonably familiar with photography would associate “F11” with an aperture
value. This aperture is optimal for night scenes, and it’s ideal for showing depth and
slowness. When a museum calls itself F11, chances are the name was chosen for nostalgic

reasons.

appy Valley, a seemingly

westernized local district, has many
streets with refined Chinese names. One
example is Tsoi Tak Street. With only two
words the name expresses the traditional
Chinese virtues of self-discipline and
social commitment. Another example
is Yuk Sau Street which comes from an
idiom about places endowed with fine
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spirits. With such an elegant name, the
street makes you want to linger and
discovery more. Now that a museum
joins the neighbourhood, the street really
lives up to its name.

Happy Valley Memories
Amongst thousands of buildings in
Hong Kong, F11 Photographic Museum

chose 11 Yuk Sau Street for its address
two years ago. This 80-year-old three-
storey residential house has been
named a grade [l historic building by
the Antiquities and Monuments Office.
Photography itself is an art that captures
time; it makes every sense to pair it with
a heritage building. However, Founder
of F11 Photographic Museum and



HKU Pro-Vice-Chancellor Douglas
So says the whole thing was totally
unintended.

So says, “Historical buildings in Hong ;
Kong are not ordinary properties on A
offer. You can’t just buy one that pleases | li
your eyes.” Looking back, he says

starting a museum was never his dream. 5 | I‘:
Having grown up in Tai Hang and later |
worked for the Jockey Club, he has fond
memories of Happy Valley. He knows
every little corner of the district and
Yuk Sau Street surely has a lot of his
footprints. He bought the building purely
for sentimental reasons and had no
definite plan for its future use. The whole
idea was very vague then.

—

L..

|
|

I
T

Unexpectedly, a trip to Denmark led to
his destined founding of the museum.
According to So, he visited Design
Museum in Copenhagen with his family
and they were pleasantly surprised by 3
the impressive collections of this NGO-
operated museum. “The exhibition of
chairs alone kept my family members
and | there for hours,” says So. That
unforgettable experience motivated a |
plan. He left Design Museum and took =

dode

P

= |
et il *

=M
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Photography — Love of A Refined Gentleman

So was recently appointed Pro-Vice-Chancellor of the University of Hong
Kong. A modest man, he says he has no experience in education, but his
scholarly flair is evident when you listen to his recount of setting up F11.
[temizing data and information accurately, he is familiar with every detail. He
says, “Our building was the filming location of the 80’s movie Wrong Wedding
Trail.” Throughout the interview, he talks about his passion with a contented
smile. Apparently, his wedding with photography is anything but wrong.

In a gallery where many new and old Leica cameras are showcased, | ask him
to pick his favourite. Without any hesitation, he says, “The gift camera from
my wife.” The M6, a gift from Mrs So all those years ago, was his first Leica.
He stresses that he is still using the camera now. For that reason, this best of
the best is not included in the museum collection. “I'm sorry. It must remain at
home.”

Just then, | hear music in the background. It is Memories from Cats the
musical. The last lyric line — If you touch me, you'll understand what

happiness is — sums up our lovely chat today.

the Nordic inspiration back to Hong
Kong. As a photography enthusiast with
a personal collection of Leica cameras,
he toyed with the idea of sharing his
prized possessions with the public.

Tireless Efforts and

Endless Passion

Einstein said, “Interest is the best
teacher.” So admits that his passion for
founding a museum was soon followed
by fear and trepidation. “The deeper
| ventured into the project, the more
ignorant | felt. | had to seek advice from
the experts modestly.” So it turned into
a long journey of tireless efforts. He
had to see the project team after work
every week to discuss building structure
reinforcement, interior and exterior
design and everything in between.
Personally involved in every aspect of
the project, he was prepared to work
through the night whenever necessary.
“There was one time when typhoon
signal no. 8 was up. No matter how hard
we tried, there was no way to get a taxi
for the architect lived in Sai Kung.”

Reminiscing now, these moments of
distress have become memorable
episodes. Putting his mind to making
the museum a success, So is driven
by a love of photography, affection,
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and a sense of mission. The value of a
place can be measured by economic
indicators. It can also be gauged by
“soft power”, a set of criteria popular in
recent years. So feels that Hong Kong
has numerous cultural assets despite her
modest size. By conserving old buildings
and founding a private museum, he
hopes to do his part to create another
reason for tourists to visit Hong Kong.

Things That Money Can’t Buy
“Exhibitions like the Terracotta Army
would not be possible without the

support of official bodies, yet small
thematic museums for personal hobbies
are very common overseas.” So feels that
while large museums have their value,
small ones are highly focused and perfect
to showcase special characteristics. Well
curated small museums can be icons of
their homes cities. There is a museum
dedicated to broken relationships in
Zagreb, Croatia, that collects “love
legacies” donated by people whose love
affairs have failed. These exhibits testify
to numerous relationships that did not
have a happy ending. This museum
based on heart-broken creativity was
awarded the most innovative museum in
Europe a few years ago.

Owning an old building in Happy
Valley without tearing it down for
redevelopment, So admits that some
people would think he is refusing money
and very unwise. However, he feels it
is hard to measure conservation value
with money, and during the long and
strenuous process of developing the
museum he has earned knowledge and
friendship that money cannot buy. He
motivates himself with a quote from the
late Apple CEO Steve Jobs: Stay hungry.
Stay foolish. “Learning is a lifelong
process. We must never be afraid of new
things.” He is a fine example indeed.
Founding a museum from scratch, his
original idea was to capture time, but
inadvertently he has also revealed the
future. €
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Supporting Political Reform for
Well-being of Hong Kong
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he Alliance for Peace and

Democracy organized a signature
movement for supporting political
reform. Believing that it is better for
our constitutional system to move
forward than to stand still, the Chamber
expects the LegCo Members can
more clearly listen to business sector
and the mainstream opinions on the
implementation of constitutional reform
and to support it in a pragmatic manner.
To support the signature movement, the
Chamber set up a signature point at its
lobby and nearly 2,000 signatures has
been collected.

Later, in collaboration with six major
chambers of commerce in Hong Kong,
the Chamber announced the members’
survey results regarding their views
on the specific constitutional package
for selecting the Chief Executive by
universal suffrage. It had over 90 percent
of respondents agreeing the reform
package. They believe that it offers
favorable conditions to underpin the
continuous and stable development of
Hong Kong’s economy and social well-
being. (9-17/5, 21/5) &
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Consuls Mingled at

CGCC Cocktall
Reception
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or the 15th year in a row, the CGCC

Cocktail Reception was held for the
Chamber to enhance its friendship with
foreign consuls, trade commissioners
and entrepreneurs. This year’s reception
was participated by around 100 foreign
consuls or trade commissioners,
representatives from foreign chambers



20% My, 2015

of commerce in Hong Kong and other
guests. Among the guests were Song
Ruan, Deputy Commissioner of
Office of the Commissioner of
the Ministry of Foreign Affairs of
the PRC in the HKSAR; Gregory
So, Secretary for Commerce and
Economic Development Bureau;
and Zhang Xialing, Deputy Director
General of the Economic Affairs
Department of the Liaison Office of
the Central People’s Government
in the HKSAR. The Chamber’s

2015 CGCC Cocktail Reception

Chairman Charles Yeung, Vice-
chairmen H S Chong, Wong Kwok-
keung, Life Honorary Chairmen
Robin Chan, lan Fok and lan
Chan, External Affairs Committee
Chairman Philip Fan also attended.
The Chamber’s Permanent
Honorary President Jonathan Choi
delivered the welcome address. In the
event, the guests exchanged and chit-
chatted with the Chamber’'s members
and local entrepreneurs in a relaxing
atmosphere. (20/5) €
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\Wang Guosheng (fourth-from right)'and Gan Rongkun (second from left), Governor and¥ice Goyernor of Wubei Province
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Expo Central China 2015 Explores Wubei-
Hong Kong Cooperation Opportunities
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ed by Chairman Charles Yeung and Vice-chairman Wong Kwok-keung,

the Chamber organized a 20-person delegation to attend the Expo Central
China 2015 at Wuhan. Vice Premier of State Council Wang Yang, Secretary
of CPC Wubei Provincial Committee Li Hongzhong, Vice-Minister of
Commerce Zhong Shan and Secretaries of Six Provincial Committees of Mid-
China have addressed in the opening ceremony respectively.

The delegation was received by Vice Governor of Wubei Gan Rongkun. Views
towards Hong Kong’s cooperation with Wubei were exchanged during the meeting.
To enhance mutual understanding and to explore cooperation opportunities, the
delegation has also met with Executive Vice Chairman of Wubei Provincial
Committee of CPPCC Fan Xingyuan and Executive Deputy Director of
United Front Work Department of CPC Wubei Provincial Committee Sheng
Guoyu. (18-20/5) &
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Strengthening Cultural and Creative Cooperation
of Cross-Strait Four Regions
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Lin Join-sane (right)
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Hong Kong Economic, Trade and Cultural Office
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Liu Por-fong (third from right)

TAIWANDE

he Chamber’s Cultural Industries Committee and Hong
Kong-Taiwan Affairs Committee organized a creative

and cultural mission to Taiwan. The delegation visited the
Chairman of the Straits Exchange Foundation Lin Join-
sane, Commissioner of Department of Cultural Affairs,
Taipei City Government Ni Chung-hwa, and Chairman of
CNAIC Lin Por-fong, among others, to discuss development
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and cooperation opportunities of cultural
and creative industries among cross-
strait four regions. Members also
participated in Creative Expo Taiwan
located at Songshan Cultural & Creative
Park and Huashan 1914 Creative Park,
visited Taiwan Design Museum and the
local cultural and creative enterprise,
"XUE XUE INSTITUTE", and had in-depth
communications about nurturing creative
talents of Taiwan.

The delegation was led by the Chamber’s Vice-chairman
Ricky Tsang, Cultural Industries Committee Chairman
Chung Shui-ming and Vice-chairman Szeto Yuen-kit,
and Hong Kong-Taiwan Affairs Committee Chairman
Raymond Lee, around 20 persons in total with committee
members, members and representatives from Hong Kong
Economic, Trade and Cultural Office. (2-4/5) €
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Dragon Boat Festival Party with Happiness and Energy
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he Chamber’s “We Care * We Share” Campaign hosted a Dragon

Boat Festival gathering at Hong Kong Convention and Exhibition
Centre. Invited to officiate the event were: Secretary for Labour and
Welfare Matthew Cheung and Permanent Secretary Annie Tam,
former Vice-Chairman of the Societal Engagement Task Force
of the Commission on Poverty Leonie Ki, Managing Director of
HKCEC Monica Lee-Miiller, together with the Chamber’s Chairman
Charles Yeung and Vice-chairman Chong Hok-shan. They joined to
enjoy the lunch buffet, singing performance and magic show with nearly
300 ex-mentally ill persons, who were also given rice dumplings and gift
packs as greetings of coming Dragon Boat Festival.

As a highlight, the Chamber’s “We Care * We Share” Campaign and
Glorious Sun Group prepared 10,000 rice dumplings for rehabilitation
organizations and centres in Hong Kong and the donation ceremony was
held during the activity. Meanwhile, the Chamber also delivered certificates
of appreciation to some of the sponsors. (31/5) €
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Video Contest for “ We Care « We Share” Campaign
Theme Song Promotes Caring Spirit

“BOTE)” BEIERTT “BOzB” BRAMELR  BIEEISEEREEGE  ERVEMTR - (FMRBREE  ELE

BIEEE  EREIET16BREREMA  RBMANE SEHBRENRET  FESEHT M21 FETHEEEE
BRI - SFIRENERARRERERETEZESEE AT B SENSSSRENZERELUEEEATE |
ERGE  BIEREEL BOTHRETEFEMNSELE EBEEEEROZAERZAERESZN - 2RI BEERLERS
IFEHKG  EERSEEEIESTESE WELEXRET  EA[N https://m21.hk/reg/cgec/award.php EIE - (25/4)

54 M | 20154 6 H



OB BIE B EE

he chamber successfully held the award ceremony of “We Care-We Share”

Campaign Theme Song Video Contest, during which 16 winning teams was
awarded for their prominent performances. Secretary for Labour and Welfare
Matthew Cheung was invited to officiate at the ceremony. The Chamber’s
Chairman Charles Yeung, Vice-chairman H S Chong, the “We Care - We Share”
Committee Chairman Nelson Ho and Vice-chairman Dennis Sun, Liaison
Committee Chairman Tommy Li, the Cultural Industries Committee Vice-
chairman Szeto Yuen-kit of the Chamber were joined by, among other guests,
renowned singer George Lam, composer Phoebus Chan, film directors Ruby
Yang and Adam Wong, Media 21 Director James Mok, and Hong Kong Design
Institute Lecturer Ken Lee, to share the creative feelings and joys with winning
teams. All the entries and the list of winners can be browsed at the following website
(https://m21.hk/reg/cgec/award.php). (25/4) &

ion Ceremony of “We Care - We Share GCampaign” Ther

itleo Contest
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Intern Exchange Program for Tartiary Studants
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Sponsorship for Tertiary Students’ Mainland Internship
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his year the Chamber’s Intern Exchange

Program for Tertiary Students offered
HK$2.2 million to sponsor 15 projects of ten
local tertiary institutions. Under the program,
450 tertiary students will be sent to the
Mainland for internship. Through placement
in sectors including trading, financial, medical
and legal services, the students are expected
to have better understanding about the
country’s latest development.

The kick-off ceremony of the program was
held earlier. The Chamber’s Chairman
Charles Yeung, Secretary for Education
Eddie Ng, Deputy Director-General Li Jiyi
of Youth Department of Liaison Office
of Central Government in HKSAR, the
Chamber’s Vice-chairman Lawrence
MA, Honorary Chairman Lam Kwong-
siu, as well as Chairman Steven Tan
of the Education Funding Committee
were joined by presidents, vice-presidents,
academic registrars and other officials from
the institutions, as well as the participating
students, to mark the launch of the
program. (12/5) €
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Wei Hong (left), Governor of Sichuan Province,
said that Hong Kong has been the most important
outbound investment source of the Province. Thus,
Sichuan has paid much attention to cooperate with
Hong Kong business sector and is willing to create
favorable investment environment. He hopes Hong Kong
businesses could be more eager to take part in Sichuan’s
construction of economy. It is expected that the two
cities would maximize their strengths in order to expand
the scope of cooperation for mutual benefit.

1. EREZREEEHRINER (£)
(19/5)
Guo Hanyi (left), Vice Minister of the
United Front Working Department of
Guangdong Provincial Committee of

PRC
2. FEmEBERERERR (£H)
(15/5)

Xia Kejia (fifth from left), Chief of
Qingpu District of Shanghai

BIHEELTMESORER (£)
(20/5)
Yao Xiaodong (left), Secretary of CPC
Committee of Huaian of Jiangsu
Province 6

4. ENBAERBELBILRERE (£
=) (6/5)
Wang Maoai (third from left), Vice
Minister of the United Front Working
Department of Guizhou Provincial
Committee of PRC 7

5. TABEMNHBUN I ARERI S0
B (A=) (7/5)
Guo Lan (third from right), Deputy
Director of General Office of Ganzhou
Municipal Government of Jiangxi
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Yang Wu (fourth from right), Chairman
of Society for Theoretical Research on
the System of People's Congresses
of Guangzhou

- ENEmEAgeRARR (ED)

(14/5)

Xun Zhenying (second from left),
Chairman of Guangzhou General
Chamber of Commerce

- BABMEERRBRREASRR (7

PrEm) (11/5)

Gregory So (fourth from left, front
row), Secretary for Commerce and
Economic Development
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Reception of
Guests
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With assist from Industrial and
Business Professional Group of Basic
Law Promotion Steering Committee,
the Youth Committee partnered with
15 youth organizations in organizing
“Prosperity and Stability of the

Society with Basic Law” Seminar. Chairman of Hong Tam, Member of the HKSAR Basic Law Committee, in
Kong Basic Law and Macau Basic Law Research order to further explore the Basic Law with the youth from
Association Wang Zhenmin was invited to be the local business sector.

speaker, and to officiate the sharing session with Maria

2. EZELHP “Green Monday — HEEAIFEREANGEL

AL 3~ B B BB S Green Monday Bl A IS K E

E}%Eﬂ R ATRBER  ERNHETHER  URBREE
) .y RERMF - (20/5)

Members AC“VltleS The Youth Committee held “Green Monday — Promoting

Sustainable Development and Green Economy” seminar,
inviting David Yang, Founder of Green Monday, to share his
view on environmental friendly and low-carbon lifestyle, as well
as his experience on developing green economy.

3. AStRMEESHEARBNIKRE  BEE/NEHkHE
HBENBERAMARSENRE  BEVNEBRRE LR
EIERE - BB - (15-17/5)

The seven District Liaison Groups jointly organized a 3-day trip
to Hezhou of Guangxi for visiting tourist attractions such as
Huangyao Old Village and Guposhan National Forest Park. As
a highlight, the tour enjoyed a show by Tuyao People in the first

night of the trip.
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